SEO CHEAT SHEET
When Creating or Updating Content

GOOGLE SEARCH CONSOLE

What are the topics keywords associated with the content you are about to
create or edit?

CONTENT

Is your content helpful? Is it more complete than that of the competition?

Have you included some of the more relevant phrases that you found in Google
Search Console?

Done is better than perfect but put time on the calendar to revisit your content
once it is posted and see if you can continually improve it.

TITLE

Your page title should be approximately 60 characters with the most unique
part of the title at the front (e.g. brand, if included, would be at the end of the
title). Try to include a meaningful phrase from step 1 above.

META DESCRIPTION

This can influence whether people click through from Google or another search
engine to your website. In the 150 characters that you are allotted for a
description, try to include an important phrase from step 1 but most of all make
it informative and compelling!

INTERLINKING

Help guide the reader through your website by linking to other relevant blog
posts or service pages (or product pages!) using a keyword rich link.

Update an existing page, product or post so that it links to your new content
that you are working on. Can you possibly update a second page, post or product?

CALL TO ACTION

What action would you like your readers to take? Complete a form? Visit another
page? Send you an email? Call? Sign up for your newsletter?

Download a freebie? Make the Call to Action highly visual and encourage

your readers to use it!

SHARE THIS CONTENT

Where else could you share the content you are creating or editing? Could it
be turned into a video? Could you post it on multiple social media sites?
Maybe send it to your email subscribers?

If you are using Google Analytics to track your website traffic, you will soon
learn which platforms work best for you and you'll be able to focus on those.
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